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Humin is a programme developed and delivered by Prospect to bring Belgian companies into closer contact with people centred design practices and methods. On November 19th, Humin held a launch event at the Media & Design Academy in Genk to announce the pairings of the programme’s 30 participating companies with their respective Design Coaches. 

The 30 companies are a diverse cross section of Flemish businesses and vary in sector, size, activity and location. Some companies act in the B2B context, while others are active in B2C. There are producers of finished products as well as suppliers of services and they range from start-ups to established medium-sized firms. 

All the Design Coaches are experts in design, and although they vary in specific profile and expertise, they are all recognised as best in class. Together with their companies, they will generate insight on people’s unmet demands, wishes, ambitions, expectations, dreams and desires, then develop the new products and services that best meet them. When Humin concludes in May of 2011, the companies and their coaches will have made people centred innovation a focus of business practice.

Kris Lecluyse, Managing Director of Designregio Kortijk, emphasized the importance of the Humin programme and cited the need to use design to strengthen the climate for innovation and entrepreneurship in Flanders. “As we can see today, the role of design has an essential and strategic function in the conduct of business – right alongside marketing, finance and development.” said Mr. Lecluyse.

Dany Snokx, Humin’s Project Director, explained how Humin works and how 30 companies and 20 Design Coaches have been given the challenge to innovate with Design. With the help of their Design Coaches, the companies will learn the principles of People Centered Design and how to apply them. “Four workshops will provide powerful ‘design injections’ to guide the companies during the programme. The Design Coaches have already received their first ‘injection’ with the Design Coach Workshop. Now it’s time for the companies!” said Mr. Snokx.

Richard Eisermann, Humin’s Design Director, explained what will happen in the workshops and what the participants will do with what they’ve learned during them. It became clear that Humin isn’t an ordinary project. Mr. Eisermann said, “The People Centred Design, Brand, Product & Service and Sustainability workshops will lay a strong foundation for innovation within the companies. With help from the Design Coaches, they will build their innovation capabilities.”

Maka De Lameillieure, Managing Director at Flanders InShape, emphasized how innovation through design can create vital economical value. Ms. De Lameillieure said, “It is not only aesthetic quality that design delivers, it is a mindset. A design driven attitude is the basis for innovation that has true relevance for people.”

Early indications are that the appreciation of the programme is high. Word of mouth has spread to companies that are now asking to join the project. There is every expectation for further excellence. 

To find out who is participating in Humin and who will be working with whom, please see www.humin.be.
